roCTbOBUIN BEBIHAP

Akagemis npawy, CoulanbHUX BIAHOCUH |

Jicasient EKONOrIa
KA®EAPA MAPKETUHTY AK MAPKETUHIOBA

KHY imeHI Tapaca LLleBUeHKa
KA®E/IPA EKO/{?I’I'{HOI'O MEHEKMEHTY TA CTPATErIA:
NIANPUEMHULTBA

. EKOHOMIKA, BISHEC
ro "IHCTUTYT EKOIOITYHOT EKOHOMIKU TA Li®dPOBOIO
ATPAPHOTO PO3BUTKY" I CNMNOXXNNBAY

Cnikepu:

Xapuenko Temana bBopuciena, K.e.H. Kopuunceka OneHa AHmMoHi6Ha, 0.e.H,
doyenm, doyeHm Kagedpu eKos02iuHO20

MeHeOdHMeHmy ma nionpuemMHUYmaea, npogecop, Xﬁ%‘g%co% Ka(bealgg
KHY imeni Tapaca Illesuenka R 1iuneY, L, GHPCRIIOp
«[HCmumym eKoJ10214HOI eKOHOMIKU ma

/ UUuppos0o20 azpapHozo po3eumky».

27 6epesHs

& 14:00

NGO “Institute of Ecological Economics and Digital Agricultural Development”, the
Department of Marketing of the Academy of Labour, Social Relations and Tourism, and the
Department of Environmental Management and Entrepreneurship of Taras Shevchenko
National University of Kyiv invite higher education students, academic and teaching staff,
business representatives, government authorities, public organizations, and everyone interested
in environmental marketing and sustainable development.

Participation in the webinar is free of charge.

Connection details: Zoom ID: 993 238 3465

Access code: 1111



